SO PO CAY CHUONG TRINH PAO TAO
CHUYEN NGANH MARKETING
NIEN KHOA 2025 - 2029

TRUONG DAl HOC NGOAI NGU' - TIN HOC TP. HO CHi MINH
KHOA QUAN TRI KINH DOANH

NAM 1l (HK6, 7, 8) = 39 TC NAM IV (HK9) = 15 TC

NAM I (HK1,2) =27 TC

NAM Il (HK3, 4, 5) = 54 TC
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