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1. Programme title: B.A. Programme of International Relations
2. Name of the final award: Bachelor of Science (Arts) in International Relations
3. Programme code: 7310206
4. Awarding institution: Ho Chi Minh City University of Foreign Languages - Information Technology
5. Teaching institution: Ho Chi Minh City University of Foreign Languages - Information Technology
6. Entry requirements: Graduated from high school and passed the admission requirements.
7. Delivery mode: Full-time
8. Instruction languages: Vietnamese, English
9. Number of concentrations: 140 credits
10. Mission, Vision, Objective, and Core Values:
Mission
HUFLIT’s mission is to educate people eager to learn to become citizens who can meet the constant demands of the labor market, are responsible to society, have a sense of self-development, and have the knowledge and professional skills, especially foreign languages ​​and information technology, through practical experiences.
 Vision: 
HUFLIT aims to become the top university in the country in training by 2030, using foreign languages ​​and information technology as strategic tools to improve knowledge and career skills.

11. Program Objectives (POs):
The goal of the International Relations program is to train bachelors with understanding, ability to analyze and apply in practice knowledge of international relations, foreign affairs, and public relations, as well as have knowledge and application of laws and cultures of Vietnam and other countries in the world, proficiency in English and the ability to use computer and graphic tools. The program also equips students with the knowledge and practical skills that foreign affairs practitioners need to work effectively in diverse environments. The bachelor’s degree program in International Relations offers specialized courses in English in two majors: Diplomacy and Public Relations-Media.

Specific program objectives: The curriculum is designed to train International Relations students to be able to have: 
Knowledge 
· PO1: Become an expert in various functional areas of the organization and adapt to diplomacy, foreign affairs, communications, public relations, organizational development, human resources, etc. 
· PO2: Able to take on positions of head/deputy department manager/functional manager in organizations, directors of small businesses, banks, hospitals, newsrooms, etc.
· PO3: Ability to become an entrepreneur and owner of small and medium enterprises.

Skill
· PO4: Know and perform diplomatic tasks such as analyzing international situations, presenting, exchanging, and scientific dialogue on issues related to international relations in the region and the world.
· PO5: Know and have skills in building and maintaining relationships between the organization and public groups; organize and create communication and crisis management plans; Skills in writing, editing, and publishing press releases and other media products in the forms of print, radio, television, electronic networks and press relations skills; have management and consulting skills in building public relations strategies; have communication, negotiation, and presentation skills; Have skills in evaluating the effectiveness of public relations activities.
· PO6: Know how to think, analyze, and make independent and creative foreign affairs and communications decisions.

Capacity for autonomy and responsibility
· PO7: Have the capacity for autonomy, self-responsibility, and the ability to plan, coordinate, and organize the implementation of assigned tasks, evaluate work efficiency and improve professional activities within the field area of ​​responsibility.
· PO8: Have the spirit of complying with the law, have professional ethics, live and work adaptively and loyally, and thoughtfully contribute to the work unit.

13. Program Learning Outcome (PLOs):
· PLO1: Able to identify and propose solutions to theoretical and practical problems in current international relations and political, security, cultural, and communication issues in international relations, Vietnam’s foreign relations system.
· PLO2: Able to apply knowledge of political theory and international relations theory to predict and locate emerging problems and phenomena.
· PLO3: Ability to generalize research results into theoretical issues to supplement international relations theory;
· PLO4: Students apply and effectively solve knowledge of public relations, communications, and digital media in real work. Organize event projects, public relations communications, social work, seminars, and conferences to approach businesses/organizations, exploit information, and transfer projects to businesses/organizations. Students can gather and manage other members to organize community and social activities.
· PLO5: Students master and can apply international law, labor law, and intellectual property law knowledge to practical work.
· PLO6: Able to produce media products, plan ideas and implement marketing projects integrating multimedia and social media.
· PLO7: Ability to build and develop corporate culture.
· PLO8: Students are proficient in using specialized English at work, knowing how to exploit information, discuss, debate, present, write reports, draft correspondence and update English knowledge to serve the job.
· PLO9: Create a startup project

14. Teaching strategies: 
This program is taught using an active teaching method, using various teaching and learning strategies such as Thinking Skills Strategies, Activity-Based Strategies Strategies), Cooperative Strategies and Independent Learning Strategies. Many subjects use thinking skills, methods, and techniques such as brainstorming to motivate students to develop creative ideas, especially when developing creative ideas in writing, making decisions, business solutions, and startups. The case study method is also intensely used in a variety of cases. The International Relations training program also uses the Guest Speaker format, with guests being businessmen, administrators, and alumni. To support learners in achieving these competencies, the training program regularly uses oral presentation and debate methods to enhance students’ skills in communication, negotiation and quality teamwork. Students of the program can also participate in various field trip activities, visiting many businesses in many fields to learn a variety of content related to the subject. Methods such as Discussion and Peer Practice are also used throughout many subjects to encourage students to interact with each other and then put them into practice used in real work. In particular, to promote entrepreneurship and startups.

15. Assessment strategies: 
For each course, learners are assessed throughout the entire process through assessment of exercises, multiple choice tests, individual reports, and work and group exercise reports. Final results are also evaluated in various forms, such as oral exams and group project results reports. To ensure fairness and reliability, the training program aims to build a system of test banks and answers to standardize evaluation sheets. All assessments are announced to students at the beginning of the semester. 
The evaluation process is strictly implemented according to the general regulations of the Ho Chi Minh City University of Foreign Languages ​​and Information Technology
The grading system is calculated on a 10/10 scale:
Mid-term test  40% 
Final examination: 60%

16. Admission regulation 
· High School Graduation;
· Register for national exam block A (Math, Physics, Chemistry), A1 (Math, Physics, English) or D (Math, Literature, English)
· Have a national exam score higher than or equal to the admission score of Ho Chi Minh City University of Foreign Languages ​​and Information Technology and International Relations major.
17. Career opportunities: 
Students graduating from this major can work in many positions in agencies, departments, and companies such as diplomatic agencies, people’s committees at all levels, the press, non-governmental organizations, foreign affairs department, public relations, communications, event organization, brand promotion, and editor. In addition, students also have good opportunities to research, teach, and manage media and communications. International Relations graduates can also continue their studies at home and abroad to receive higher degrees.
18. Programme structure:
	No.
	Course

	Credit
	Ghi chú

	
	
	Compulsory
Course
	Elective Course
	Total
	

	1
	General Education
	46
	6
	52
	

	2
	Professional Education
	Fundamentals
	16
	6
	22
	

	
	
	

	
	
	Major: Diplomacy
	28
	9
	37
	

	
	
	Major: Public Relations
	35
	8
	43                                    
	

	
	
	Supplementary knowledge


	
	
	Major: Diplomacy
	10
	10
	20
	

	
	
	Major: Public Relations
	2
	12
	14
	

	
	
	Alternative course for graduation paper
	6
	0
	6
	

	
	1720020
	Community Activities
	0
	0
	0
	

	
	1720153
	Internship
	3
	0
	3
	



19. Course Description: 
	No.
	Course title
	Course content

	1. 
	Fundamentals of Laws in Vietnam
	The subject includes basic knowledge of state and law theory and specialized sciences (the science of law), focusing on issues of state and law of socialist Vietnam.

	2. 
	Introduction to Sociology
	Introduces primary and systematic knowledge about sociology’s objects, structure, functions and development process. Some concepts and categories of sociology, methodology, research methods, and some basic theories of modern sociology are included. Some specialized fields of Sociology include Sociology of rural areas, family, urban areas, culture, politics, organization, crime, law, economics, labor, and profession.

	3. 
	Vietnamese Cultural Basis
	It provides students with general cultural theory, perspectives, and approaches to cultural research in general and Vietnamese culture in particular. Through cultural elements, cultural space and time, students understand Vietnamese cultural identity and simultaneously create national cultural bravery for themselves while studying and interacting with the culture of the foreign language being learned.

	4. 
	Perceiving and Writing Practice of Vietnamese Texts
	The course helps learners develop Vietnamese language skills: text construction skills, sentence writing skills, word usage skills, practice spelling skills, analysis skills, and narrating skills. Texts, mainly scientific texts, are associated with students’ learning and research activities now and in the future when they graduate and work. At the same time, practising using words to make sentences improves the level of using Vietnamese in communication.

	5. 
	History of World Civilization
	This course provides a basic understanding of the history of world civilization. It clarifies the unique characteristics, richness, and diversity of civilizations in the world and their significant contributions to the continuous development and prosperity of human society. Educate students to appreciate and preserve the cultural and civilizational heritage of humanity and the nation.

	6. 
	Cultural Communication
	This subject provides basic knowledge about communication skills, especially communication in the workplace. Communication Skills introduces students to the principles of effective communication. Specifically, students will learn the principles of effective communication, communicating with customers, individuals or groups, principles of communication skills and conflict resolution in the workplace. Associated with equipping these theories, the course also organizes the practice of communication skills to help learners form and perfect their communication abilities in life, activities, and future careers.

	7. 
	Research Methodology in International Relations
	The course provides an essential body of knowledge about the main approaches in the scientific research of international relations (approaches based on international relations theory and history of international relations). From that foundation, the course introduces standard research methods in international relations, including quantitative and qualitative methods (to a lesser extent), along with the necessary skills associated with these methods above. In addition, the course also equips students with basic skills in developing research proposals, which they can apply in building outlines for essays, theses, and debates on topics and issues related to scientific research. 

	8. 
	Basic English
	These modules consolidate and improve language knowledge and practice language practice skills from basic to advanced levels. Students will be equipped with knowledge of phonetics, grammar, vocabulary, and Listening, Speaking, Reading, and Writing skills according to a system of topics related to real life, such as culture, society, economics, politics, etc. and especially foreign affairs. Build and develop students’ learning and self-study skills during the learning process.
After completing these modules, students will be able to use English fluently in different communication situations and simultaneously create texts in various genres, from simple to complex. , as well as describe, narrate events, and develop arguments, etc.

	9. 
	Professional English

	Providing knowledge and practicing English practice skills from intermediate to advanced levels helps students have the ability to use foreign languages ​​as a working tool for foreign affairs. Students must listen and understand the primary content of talks, discussions, meetings, and exchanges with foreign partners and communicate fluently in English in common communication situations in the working environment, work or seminars, discuss economic, political, cultural, and social fields, compose speeches and public presentations, read and accurately understand the content of documents, write articles or report and draft transaction documents.

	10. 
	History of International Relations
	Equip students with basic and systematic knowledge about the movement and development of the history of international relations, mainly political relations between countries since the English bourgeois revolution (1640) by the end of the 20th century, providing students with the main contents of the foreign policies of a number of primary countries, mainly large countries.

	11. 
	Public Relations Correspondence
	The course trains students to write and synthesize public relations documents for use in events, in newspapers, on the Internet, and for business distribution. The course guides students in preparing PR documents such as press releases, topical articles, business and product introduction documents, surveys, speeches, internal newsletter sets, introductory clips, and promotional articles on internal news sites and social networks.

	12. 
	International Relations Theory
	This subject provides students with basic knowledge about international relations, such as research objects, research methods, types of subjects in international relations and the motivation for those subjects to participate in international relations. Moreover, the subject also provides international relations, tools used in international relations, international systems, internal and external factors affecting international relations, and primary forms and properties of international relations.
The course also introduces major international relations theories, theoretical issues, and concepts related to each problem in international relations research. Therefore, the course equips the theoretical basis and research methods of international relations, helping students analyze different phenomena and issues in international relations.

	13. 
	Global Issues in Contemporary International Relations
	The course provides a comprehensive perspective on current global issues in Vietnam, introducing current outstanding global issues such as environmental, population, international crime, energy, and poverty. The course provides students with basic knowledge about global issues, including concepts, classification, formation and development process, current situation, methods of international cooperation, and advantages and disadvantages, benefits and difficulties in solving global problems. Thereby, the subject contributes to equipping the theoretical basis and research methods of international relations, helping students to be able to analyze different phenomena and issues in the practice of international relations.

	14. 
	Public International Law
	Provide students with a basic and systematic understanding of the concepts, characteristics of the subject, sources, nature, role and basic principles of International Law; issues of population, leadership and national borders; Law of Treaties; Diplomatic and consular law; International maritime law and international organizations, environmental law, national responsibility and international laws and customs on war.

	15. 
	International Negotiation

	Provides general knowledge about negotiation skills, business negotiations, stages in the negotiation process, necessary techniques and examples to help students understand and apply flexibly in different contexts. Students will study both theory and practice with vivid practical experiences through typical business negotiations, from which students will develop a clear sense of their ability to self-train in commercial techniques amount for themselves.

	16. 
	Basic Marketing
	An overview of the economic market and the role of Marketing in social life. From there, understand customer needs and market segments, diversity and richness of products, competitiveness in the market, competitors and positioning of the company’s products in the market; Distribution channels and marketing forms to promote brands and increase sales for businesses; What does a complete Marketing plan include and how does it work in an international environment to suit the business strategy of the enterprise?

	17. 
	Organizational Development and Community Relations
	Introduces students to the concept of organizational culture, methods of identifying characteristics, and how to build, maintain, and change culture in organizations in different roles.

	18. 
	International Trade Law
	Provides students majoring in International Relations with basic knowledge of WTO legal regulations and Vietnamese law and processing procedures related to International Trade Contracts. From there, it helps students have the ability to apply knowledge of International Trade Law and select appropriate provisions of law to analyze international disputes.

	19. 
	Theory of International Relations
	Introducing a general overview of the system of basic theoretical arguments and concepts serving the study of International Relations. At the same time, the course also presents some classic schools in the history of the subject. Therefore, students have a more systematic view of international relations and can make their own personal judgments and assessments when researching and predicting the practice of international relations.

	20. 
	Modern International Politics
	The subject provides students with a basic and comprehensive system of knowledge about political issues. It is a science that studies political theory and practice describes and analyzes political systems. and political conduct. The centre of the subject is determined to be the study of political power, methods of gaining political power, institutions and organizational forms of exercising political power, and types of political systems from within history to modern times of the world.

	21. 
	Foreign Policy of Asian Powerful Country
	The module aims to equip students with basic knowledge about foreign policies in some typical Asian countries such as China, India, Japan, South Korea, North Korea, and countries in the East region. South Asia. Based on a general introduction of categories related to foreign policy, such as concepts, characteristics, and types of foreign policy, the basis for foreign policy planning, the role of subjects in planning and implementing foreign policy, and measures and tools for implementing foreign policy, Through this, students can analyze, comment, discuss, and understand the values ​​and meanings of foreign policies in Vietnam, particularly, and Asian countries, in general, in the context of political relations.

	22. 
	Globalization
	Equip students to be aware of the nature of regionalization and globalization, the positive and negative sides of regionalization and globalization, the issue of integration and openness and Vietnam’s attitude towards these issues.

	23. 
	Modern Vietnamese Foreign Policy
	Equipping students with basic and systematic knowledge about the foreign policy and guidelines of the Socialist Republic of Vietnam from the establishment of the Democratic Republic of Vietnam in 1945 to the present. 
It helps students learn about the dialectical relationship between domestic and foreign affairs, between properly analyzing the international situation and determining the goals and tasks of foreign policy, implementation measures and the art of our diplomatic struggle in each specific period, thereby making students thoroughly grasp the idea of ​​independence and self-reliance, which is a red thread throughout Vietnam’s diplomatic activities; firmly grasp the view that diplomacy must always put national interests first; At the same time, we understand that diplomacy is both an art and general science.

	24. 
	International relations in Asia – Pacific
	The course provides basic knowledge about international relations in Asia-Pacific, helping students understand the nature and main trends of international relations in this region. At the same time, the course introduces regional security mechanisms through a number of organizations such as ASEAN and APEC. It analyzes a number of factors affecting security and cooperation in the region.

	25. 
	Security and Conflict in International Relations
	It provides students with basic and systematic knowledge about international conflicts, such as concepts, classifications, regulatory bases, and causes, as well as perspectives on different international relations theories. At the same time, conflict management methods and conflict resolution measures are being used in practice. The subject helps provide a comprehensive and systematic view of conflict and war, as well as the issue of managing and resolving international conflicts today in the world.

	26. 
	Chinese Foreign Policy
	The course provides basic theoretical knowledge and policy analysis skills regarding Chinese foreign policy. Thereby, students gain more knowledge about China’s viewpoints, guidelines, and foreign policies towards a number of countries in the world in general and China’s foreign policy towards Vietnam in particular.

	27. 
	U.S Foreign Policy
	The course provides students with basic knowledge about US foreign policy. The course will focus on understanding the analytical framework, planning process and critical historical periods of foreign policy. Therefore, students gain more knowledge about the views, guidelines, and foreign policies of the United States and a number of countries around the world. At the same time, students apply knowledge to analyze a number of specific policies in US foreign policy with a number of countries in the world in general and Vietnam in particular in the current period.

	28. 
	Human Security
	This subject will help students become aware of basic human rights and the differences in approaches to human rights. International relations students, after completing this subject, will understand more about international conflicts stemming from violations of individual rights, guaranteed rights, etc., leading to loss of community security, national security, regional security and global security.

	29. 
	International Politics (Modern International Relations)
	The course provides basic and systematic content about international relations, such as concepts and characteristics of international relations, subjects and relationships between subjects in modern international relations. In addition, the subject gives students a comprehensive view of the issue of sovereignty and the role of international organizations (UN, ASEAN, APEC...) in contemporary political events, rules in international relations, conflict and cooperation in international relations, and know the foreign policies and guidelines of the Party and State of Vietnam in the current period.

	30. 
	International Events Analysis
	The systematic subject gives students theories in international relations and methods to analyze and comment on a global event. Through theoretical basis and analytical techniques, students will practice the skills of analyzing and commenting on international events in the fields of politics, security, and economics, as well as analyzing some current global events having a great influence on Vietnam in the current context.

	31. 
	International Communication
	The course provides basic, systematic knowledge and skills about international communication, the history of formation and development of different types, and the position and role of each kind in the global media system. Besides, students will understand the characteristics of subjects, channels, and publics... in international communication activities so they can apply it to actual work later.

	32. 
	Geopolitics
	The module provides students with basic knowledge about theories of Geopolitics in the world, thereby analyzing, explaining and mastering political events and political developments according to geographical areas, from the narrow space of a region, country, area (group of countries) to continents and the globe.

	33. 
	Intellectual Property Law
	Intellectual property law plays an important role in the Vietnamese legal system, always attracting the attention of scientists, researchers, practitioners and other interested parties.
The course content presents basic theories about intellectual property, including legal regulations on copyright and related rights, industrial property rights, plant variety rights, and intellectual property protection measures. At the same time, the course content also refers to the provisions of Vietnamese law and international treaties on the protection of intellectual property rights that are valid and applicable in the current period of globalization.

	34. 
	Diplomatic Protocol
	It helps students grasp basic concepts of international relations and international customary regulations on reception work while also providing knowledge about practical reception rituals and necessary reception work in the workplace, organizing meetings, discussions, negotiations, and signing documents so that they can be applied in practical foreign affairs work.

	35. 
	Translation Skill 
	Providing students with knowledge of basic written and oral translation methods and specialized vocabulary covering many topics in life, academia, and foreign affairs, helping students use words accurately and correctly. The purpose is to practice writing, speaking, and conference translation skills to help students use English well as an effective job support tool.

	36. 
	Human Resource Management
	The module is implemented with the goal of equipping students with basic knowledge about the human resource management of a company in the ever-changing modern business environment. 
Helps students with practical skills in job analysis, human resource planning, recruitment and selection, training, career development, job evaluation, salary, and benefits; Learn about real-life situations and human resource management methods being applied in companies today.

	37. 
	Market Research
	The module aims to equip students with basic knowledge of market research in different fields: marketing, media management - PR, corporate and social organizational culture, youth research, research saving workers, and research on customer satisfaction. Students are required to practice and develop teamwork skills. After the course, students can master the process and methods necessary for market research and prepare a report on research results.

	38. 
	External Public Relations
	The subject content includes fundamental issues about The nature of public relations, Public and public opinion, Public relations and law, Organize press conferences, Organize events and other supporting PR activities, Communication channels and mass media, PR planning, Evaluating the effectiveness of PR programs.

	39. 
	Article Writing and Editing Skills
	The module helps students grasp the types of journalism used in print media, how to build a communication strategy for a specific product/service in print, and how to write a PR article for a particular media request.

	40. 
	TV Script Writing Skills
	The module helps students grasp basic concepts and characteristics of television media, grasp the production method of a television program, know how to adapt a print news report to a television news report, Know the essential elements of a standard television script and write a television script for a specific communication requirement.

	41. 
	Crisis Management and Conflict Management


	The module is implemented with the goal of equipping students with basic knowledge about types of crises, mainly communication crises, understanding how to identify crises, prevent the risk of crises, and the process of dealing with crisis management. The course also helps students practice crisis planning skills, control the media, and work with the media during a crisis to overcome it.

	42. 
	Event Management
	The module equips learners with basic knowledge about organizing an event or conference, general processes of managing and organizing events and meetings, Research and design an event - conference scientifically so as to bring high efficiency to the subject of the event conference: know how to determine the topic and create content for the event; Plan and handle situations that arise during an event.

	43. 
	Labor Relations
	The course provides an overview and introduces issues related to the relationship between owners/administrators and employees in the world as well as in Vietnam. Topics covered include occupational health and safety, employee rights and obligations, trade unions and collective bargaining processes, grievance management, employee grievances, and resolution techniques. 

	44. 
	Branding and Public Relations
	The course will present knowledge related to brand management, helping students master content such as The role of brands in business, the concept of brand equity and the benefits of creating and establishing a strong brand. Methods of building and developing brands, designing and promoting brands through marketing programs, branding strategies, and adjusting branding strategies over time, as well as handling brand issues and brand communications.

	45. 
	Spokesperson
	Equip students with skills to effectively undertake the work of a professional spokesperson, such as collecting daily press information about their industry, summarizing information, and preparing speeches at conferences; Preparing press releases; answering media interviews about new products and business activities, answering reporters’ calls; Building and implementing a dialogue strategy with the community and customers to serve the business’s goals, which must be considered a sufficient condition in the process of developing a complete brand.

	46. 
	IMC
	Marketing communication is an essential component in the marketing mix, and it is growing very rapidly with the explosion of media and the Internet in the process of globalization. The subject aims to help students understand the process of developing a marketing communications program for a product or service, combining five elements: advertising, sales promotion, direct selling, public relations (PR), and direct marketing. The main contents of the subject include Consumer behaviour analysis, goal setting, developing marketing communication strategies and plans, organising marketing communication activities, and Measuring and evaluating the implementation and effectiveness of marketing communication programs.
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